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The Campaign For Affordable Housing & 

Fannie Mae Foundation Form New Alliance

 To Launch Public Education Effort

WASHINGTON, DC --   The Campaign for Affordable Housing announced today a new alliance with the Fannie Mae Foundation to launch a major public education initiative to inform the American public -- specifically local, state and federal policy makers -- about the need for affordable housing and to correct misperceptions about its impact upon communities.

The alliance’s mission is to build widespread support by demonstrating that the word “affordable” is not synonymous with shoddy, high-rise, or crime-ridden, said Shekar Narasimhan, Chair of The Campaign For Affordable Housing, organized in 2002 by housing community leaders in response to the dwindling supply and growing demand for affordable housing. 

“Affordable housing does not cause lower property values and attract crime. In fact, it uplifts and enriches communities.  We call on all like-minded groups to join forces with us and help dispel the myths to demonstrate that affordable housing is good for everyone,” said Narasimhan at a National Building Museum reception for representatives of corporations, government and issue-related organizations.

Stacey D. Stewart, President and CEO of the Fannie Mae Foundation, said, “In creating this new alliance, our goal is to forge a broad, state-based coalition that will change public opinion and the lives of America’s hard-working families.  I’m confident that our timing, our tactics and our unity will enable us to battle the shortage of affordable homes more effectively than ever before.”

Narasimhan and Stewart said the alliance’s next steps will be to undertake additional public opinion research, raise funds and build a broad coalition from the private and public sectors.

Other speakers at the event included Charles L. Edson, Senior Counsel, Affordable Housing Tax Credit Coalition; Jill Spencer, Executive Vice President & Chief Operating Officer, Federal Home Loan Bank of Atlanta; and Andre Shashaty, Editor and Publisher, Affordable Housing Finance.

The reception featured the National Building Museum exhibition, Affordable Housing:  Designing An American Asset.  The exhibition showcases well-designed affordable housing that has helped revive communities and urges policy makers to address the need for affordable housing. 

Today 14.4 million American families, one in every seven, spend more than 50 percent of their income on housing.  This number has increased by 65 percent in just the last four years, a clear sign that the nation’s shortage of affordable homes is now having a pronounced impact on working families.  
About The Campaign For Affordable Housing

The Campaign for Affordable Housing is the only national nonprofit organization whose sole purpose is to educate Americans about the benefits of affordable housing as a community asset and support grassroots efforts to mobilize public support for housing programs.  It is a partnership of housing and community sponsors and advocates, corporate leaders, business groups and the media. Based in San Francisco, California, The Campaign for Affordable Housing has the support of a wide range of industry organizations and leaders nationwide.

About the Fannie Mae Foundation
The Fannie Mae Foundation creates affordable homeownership and housing opportunities through innovative partnerships and initiatives that build healthy, vibrant communities across the United States.  The Foundation is specially committed to improving the quality of life for the people of its hometown, Washington, D.C., and to enhancing the livability of the city’s neighborhoods.  The Foundation is a private nonprofit organization whose sole source of support is Fannie Mae. For more information on the Foundation, please visit www.fanniemaefoundation.org.
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